As the number of universities offering entrepreneurial programs continues to increase, there is a growing need for a suitable framework for the teaching of entrepreneurship beyond the operational side of the business and the preparation of a business plan.
Illustrated with various real-world examples, this structured and concise book will appeal to students, as well as to practitioners looking to develop their entrepreneurial skills. 
KEY FEATURES
u Concisely offers a fresh approach to entrepreneurship based on a tried-and-tested model, the entrepreneurial arch u Presents a holistic view of entrepreneurship by dividing the business development process into six distinct segments, starting from a fi rm or team's capabilities. Each segment is self-contained enough to be readily learnable, but presented as part of an integrated picture that connects the methodologies of business discovery, assessment, execution, and renewal 
